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San Diegans VS Big Tobacco

Objectives: 

 End the sale of all flavored tobacco products 

 Effective enforcement

 Chula Vista City Council support

We support a strong policy that includes 

all flavors, all products, all locations with no exceptions!



State & National Data

 More than 480,000 people in the US die each year from 
smoking (CDC)

 Since 2000, high school smoking rates dropped from 28% 
to less than 7% in California (CDC – Nat Youth Tobacco Survey)

 96% of high school kids in CA who vape 

use flavors (Tobacco Free CA)

 Teens who vape are 4 x more likely to smoke 

and 5 to 7 x more times to get COVID-19

(Stanford School of Medicine) 



Background
 2020 - SB 793

 2020: CV City Council requested additional information to 
ban flavored tobacco products 

 2021: Chula Vista Vaping & Smoking Survey Completed 

• 2,404 survey responses from high school students between 

grades from 14 Sweetwater Union High School District



Chula Vista Vaping & Smoking Survey
Risk Perception, Awareness & Usage 

Source: Ben Slater, County of San Diego SDSU Intern, 2021



Chula Vista Vaping & Smoking Survey 
Tobacco Products Used by Youth



Chula Vista Vaping & Smoking Survey 
Where do Students Access Tobacco Products & 

Who Wants to Quit?



Vapes: Smaller Devices, More Nicotine

Salt-based nicotine Freebase nicotine

41.3-68 
milligrams 
of nicotine 

25 
milligrams 
of nicotine

Refillable
tank 

Not 
made to

be refilled



Impact of Social Media



Targeted Tobacco Marketing

Menthol cigarettes are used disproportionately in communities of color: 

 70% of African American smokers,

 42% of American Indian smokers,

 33% of Hispanic/Latino smokers, and

 30% of Asian smokers use menthol cigarettes compared to

 only 18% of white smokers (Truth Initiative)

“We don’t smoke that sh*t. 
We just sell it. We reserve the right to smoke for
the young, the poor, the black and the stupid.”

Tobacco Executive R. J. Reynolds' reply when asked why he didn’t smoke, according to Dave Goerlitz, 
lead Winston model. The times of London,. August 2nd 1992.





Nicotine use impacts brain function, especially in 
the formative adolescent years.

Impulse control, content retention, and the 
abilities to learn and focus attention are all 
negatively affected by nicotine.

The adolescent brain becomes addicted more 
easily than the adult brain. This makes substance 
use prevention especially important during the 
teen years. 

Young Brains & Nicotine



Ways to Get Involved!

San Diegans VS Big Tobacco invites the Chula Vista 

Community Collaborative and its members to: 

Sign a letter of support 

to end the sale of all flavored tobacco products in 

Chula Vista and strengthen the enforcement policies.



Ways to Get Involved!

 Meet your local representative

 Do Public Comment

 Bring community support 

 Letters to the Editor

 Social media



Thank You!
Chelsea Walczak Vircks, MPH | Senior Director, Community Impact 

American Heart Association | chelsea.walczak.vircks@heart.org

Manuel Andrade, MA | Community Organizer 

San Diego Smoke-Free Project | jandrade@saysandiego.org

Cynthia Knapp, MPH | Program Manager 

San Diego Smoke-Free Project | cynthia.knapp@saysandiego.org
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